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Antibiotic 
Awareness Week 
(AAW)

→ AAW is an important time to highlight 

antimicrobial stewardship in combating 

antimicrobial resistance and promoting 

patient safety.

→ Target audience should include 

healthcare providers and patients.

→ The scope of  educational outreach can 

be improved with the use of  digital and 

social media. 



Social Media

→ Use of  social media for educational intent is on 

the rise.

→ In 2017, an ASP group developed an antibiotic 

personality quiz as part of  AAW in Canada.

→ Quiz was shared across multiple platforms 

of  social media and generated widespread 

engagement.

→ Findings were presented at IDWeek 2020 

and encouraged use of  game play in 

stewardship educational campaigns.

https://quiz.tryinteract.com/#59e68e3a8ecd1200126656e8



IDWeek 2020 Poster Session



Infectious Spread of  
Social Media



Social Media Use Reaching High-Impact Journals and 
Professional Organizations



AAW at Vanderbilt University Medical Center (VUMC)

→ In years past, educational materials were displayed at a table staffed by a member of  the 

Stewardship Committee.

→ Engagement with providers and patients was limited and brief.

→ COVID-19 prevented this traditional approach.

→ Therefore, we leveraged social and digital media to expand provider and patient AAW 

participation.



AAW at VUMC

→ Twitter is popular amongst 

housestaff, faculty and 

departments at VUMC.

→ The ID fellowship joined 

Twitter in July 2020 

(@VUMC_IDfellows) and 

operates closely with the ID 

division’s Twitter account 

(@VUMC_ID).

→ These accounts were a natural 

target to be the hub of  the AAW 

education campaign.



Methods

→ Quick Response (QR) codes were generated 

and linked to CDC AAW educational 

materials.

→ AAW posters and QR codes were displayed 

throughout VUMC.

→ People were encouraged to scan the QR code, 

then tweet the content with our Twitter 

account tagged.

→ Entry into a drawing for a small participation 

incentive was offered to housestaff.



Methods

→ We collaborated with the VUMC Director of  

Patient Education to compose a brief  patient-

centered message using the CDC’s AAW Partner 

Toolkit.

→ This was then broadcast to all adult patients 

admitted to VUMC using the GetWellNetwork© 

software with a link to additional AAW 

educational materials.

→ We also generated unique Tweets related to AAW 

to post on our Twitter account. https://www.getwellnetwork.com/getwell-inpatient/



AAW by the Numbers

→ 150 QR code scans

→ 9 people tweeted the QR code content and tagged our account

→ 11 new Twitter followers to the @VUMC_IDfellows account

→ 3 housestaff  won Amazon gift cards

→ 8 Tweets from the @VUMC_IDfellows account received

→ 4615 views

→ 395 interactions

→ 1,899 inpatient televisions had our AAW message broadcast

→ 885 (47%) patients viewed the message

→ 201 (11%) patients clicked on the embedded link



Results

→ Through the use of  digital and social media we achieved expanded outreach to providers, 

patients, non-medical staff  and Twitter community.

→ Our methods allowed for the ability to quantify messaging impact.

→ We gained new Twitter followers, which may amplify the scope of  future educational 

messaging.

→ Identifying champions within the Offices of  Patient Education and Quality, Safety, and Risk 

Prevention led to greater impact of  our project.



Future Directions

→ We hope to partner with other organizations to increase provider and patient engagement 

during AAW.

→ We plan to incorporate digital and social media into future stewardship campaigns.

→ QR codes

→ QuizTime platform

→ Scavenger hunts
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